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PORTUNITY 


FROM MR KATZ 
OF BENEFITS EACH 
GIVES TO OTHER 


President Sam Katz to all executives, urging 
operation between the various departments 
"vatious divisions of Paramount Pictures, is 
everyone in Publix, and is re-printed in Pub- 
© purpose of emphasizing his enthusiasm and 


X OPINIO 


: for copy-writing, mere 


uh 


Publix Tl 


SHIFT STAFFS IN. 
CHICAGO THEATERS 


L. H. Dally, supervisor of thea- 


ters for the Balaban & Katz Cor- | 


poration, has announced numer- 
ous changes in the house staffs, 
efiective July 1. In most in- 
stances only the managers are 
effected, but at the Chicago Thea- 
ter four changes are slated.. M. F. 
Concannon, formerly at the Up- 
town, is to be manager of the 
Chicago; O. F. Knight, first as- 
sistant; R. L. Kalver, second as- 
sistant, and J. L. Lake, treasurer. 


C. F. Strodel, formerly manager 
of the Oriental, goes to the 
Michigan, in Detroit, as man- 
ager. Other changes include: 
R. C. Bruder, transferred’ from 
MeVicker’s to the Oriental, as 
manager, R. L. Davis, formerly at 
the Chicago, to be manager of the 
Tivoli; “N. M. Platt, from the 
Tivoli to the Uptown, as manager; 
G. L. Brandt, promotion from first 
assistant at the Chicago to man- 
ager of McVicker’s. 


No changes were announced for 
the Roosevelt, Harding, Senate, 
Norshore and Central Park. 

Dr. Norbert La Porte, who has 
been head of the laboratories for 
the B. & K. Corporation, is in 
charge of installation of Movie- 
tones and Vitaphones in all 
houses, and, with Jack Knight, 
director of management, is rapid- 
ly getting the houses in shape for 
the change. McVicker’s will be 
closed for five days while instal- 
lation is being made, reopening 
July ist. 


Vitaphone. 


All Warner Brothers 
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NAME 4 NEW |SEEK PERSONALITY GIRLS 
TO WORK WITH STAGE-BAND 


The second annual Publix “Opportunity Contest” is on! 
_The 1928 quest is for a “Personality Girl,” of the Peggy Ber- 
nier, Helen Kane, Edith Griffith types. 


DISTRICT 
HEADS 


The Publix policy of promo- 
tions-from-within-the ranks- as- 
sumed outstanding proportions 
when announcement was made by 
Harry Marx, General Director of 
Theatre Management.of the ad- 
vancement to the grade of District 
Manager had been given to four 
theatre managers. All of the dis- 
tricts are newly created subdivi- 
sions. And due to these four ad- 
vancements, a great many other 
personnel changes were made 
necessary, and in all cases, each 
change represented a promotion. 

R. M. Sternberg, who has been 
manager of the Scollay Square 
Olympia, in Boston, has been 
given supervision over six thea- 
tres in Allston, Mass., Brockton, 
Mass., New Bedford, Mass., New- 
port, R. 1., Pawtucket, R. I. and 
Woonsocket, R. I., with head- 
quarters in Boston, as of June 15. 

A. J. Moreau, who has been 
handling the ‘Jazz Singer’ road 
show engagements in New Eng- 
land, will also headquarter 
Boston as of June 18, with super- 
vision over theatres in Bangor, 
Me., Bath, Me., Belfast, Me., Barre, 
Vt., Biddeford, Me., Dover, N. H., 
Ft. Fairfield, Me., Ft. Kent, Me., 
Houlton, Me., Waterville, Me., 
Westbrook, Me., Pittsfield, Me., 
and Rutland, Me. 

Edward A. Zorn, who will.have 
his home office in Boston, will as- 
sume command of the Scollay 
Square Olympia, Washington St. 
Olympia, and Fenway, in Boston; 
and theatres in Cambridge and 
Dorchester, Mass. 

BE. A Cuddy, 
operating the Olympia Theatre, 
Lynn, Mass., has been given su- 
pervision of the 


Mass., Haverhill, Mass., Lowell, 
Mass., Gloucester, Mass., Salem, 
Mass., Sommerville, Mass., and 


North Cambridge. He will also 
operate from Boston headquar- 


ters. 
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M’INERNEY GETS 
BOUQUETS FOR 
NEW MANUAL 


Jack MeInerney, of Publix 
Home Office -publicity de- 
partment is blushing furi- 

. ously over the numerous 
congratulatory letters he re- 
ceives daily from home of- 
fice executives and field Di- 
rectors of Publicity and Ad- 
vertising, who are highly. 


pleased with the new adver- 


tising manuals published 
weekly for unit show ex- 
ploitation purposes. 

Getting up the manuals is 
a man-sized idea-job, due to 
the constant. and countless 
last minute changes in talent 
and show structure, but 
from the manner in which 
the manual is serving thea- 
tre men in the field, his 
work is proving sensation- 
ally effective. 


HOLLYWOOD HOLDS 
FILM COLONY 


Paramount’s major producing 
activities both in synchronized 


who has been/and silent pictures will be con- 


ducted at the company’s studio in 
Hollywood as usual, it was an- 


atres in Chelsea,|nounced yesterday by Adolph 


Zukor. 

Explaining the reopening of the 
Long Island studio, Mr. Zukor 
said: “We are reopening the Long 
Island studio and are equipping 
it for the production of sound 
pictures because certain types of 
stories can best be made here im 
the East on account of the avail- 


||ability of particular types of tal- 
|} ent. 
||make synchronized productions of 

stage unit shows in thé Long 
\|Island studio. 


It also will be easier to 


The regular Para- 
mount schedule of production, 
however, will be synchronized 
with sound in the West Coast 
studio, and in the future as in 


\\the past, our major activities will 
I/be conducted in Hollywood both 
llin sound and im silent pictures.” 


SESS 


|| Publix executives, as the general 
|| Publix operation develops its man- 


power and resources, many of the 
divisions covering large areas, will 
pe cut up into smaller territories, 
thus creating new executive posi- 
tions and opportunities for promo- 
tion, and at the same time benefit 


Ilthe theatres by permitting imten- 


sive localized effort by highly ex- 
perienced and enthusiastic person- 


|| mel. 


«EXCHANGE! USE IT!! 
power of others contained herein, is of benefit to you! 
: WN effective specimens! — 


Last year’s contest resulted in 
an average of 20 full pages of 
newspaper publicity for every 
theatre that ran the contest. The 
publicity not only sold the contest 
as such, but all of the institutional 
features of the theatre and Publix 
Circuit as well. patie 


Besides this it made a. tre- 
mendous profit for each theatre 
during the elimination trials, and 
repeated during the finals — and 
repeated again when the girls 
came thru in the stage production 
“Young America.’’ 

This year, the winners will ap- 
pear for only four weeks with the 
stage-band leader in the theatre 

where they have been chosen win- 
ner. If they are deemed attrac- 
tive and talented enough, Publix 
will exercise a 2-year option on 
their services. 

The original contest was origi- 
nated and outlined by Ben Ser- 
kowich in 1926, and was executed 
to perfection by Ed Olmstead, 
Jack MeInerny and Russ Moon, 
under the direction of A. M. Bots- 
ford, last year. This year, with the 
| nelp of hundreds of ideas and 
stunts executed by the managers 
and press agents in the field who 
handled the first “Opportunity 
Contest,’ the enterprise is expect- 
ed to be considerably more suc- 
eessful. Two manuals have been 
prepared this year by Mr. Ser- 
kowich—the first one a mime- 
ographed booklet of “hunches,” 
and the second one, photostatic 
copies of the éutstanding publicity. 
stunts executed by the managers 
and press agents in the field. 

A semi-weekly mimeographed 
news-bulletin will go forward on 
the contest to all managers and 
press agents, advising them of the 
stunts and ideas as worked out 
from day to day by managers and 
press agents, so that everyone will 
have a chance to get the benefit of 
all the ideas connected with the 
eontest as they break. 

L. L. Edwards, assistant to Mr. 
Botsford, is handling the detail of 
the contest, and all communica- 
tions concerning same, should be 
addressed to him. 


PUBLIX LINES UP 
UNITS TO SEPT. 7 


Publix has its unit schedule laid 
out until September 7 and has the 
producers assigned until that date. 
The production officials have de- 
cided what the type of the units 
wil] be but have not yet selected 
titles, except in certain cases, and’ 
these are tentative. fer 
- This is the farthest ahead »Pub- 
lix has arranged its .production 
schedule it is understood. Work- 
ing so far in advance gives the 
producers, who know what their 
shows will be, sufficient opportu- 
nity to line,up the talent they 
want and make other plans. 


YOU can benefit | 
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) HERE’S ANOTHER GOOD WAY TO INTRODU 
A NEW BAND-LEADER! 


Oscar Doob, of the Kunsk ylix 'T it nd n 
* * ns y-Publix Theatres, with his gan i 
p bo al a 3 as » & of high-pressure sublicity ertisi 1ark aced the 
et vi mn w Mic saath Phere Stage-band Leader with the Detroit public. So % eu ee nse i we eH 
he paper hat makes the jellybeans aud shebas of the town sit ‘up allnight and read the Finitis ‘ts ie we ag ned in 
s. Yes, Mr. Beasto pe i 


fashion of any well-sold attraction. 
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u Gol aws “FirsteBlood*? an coo 
Lo dberg Draws *“First-Blood’’ on Acoustics Story! 


» Scores with a fre 
2e half-page instituti 
ge institution i 
ssa al picture-story from hunch given by Publix Opinion. C : 
Desa > can get up that acoustics manual!! ee 
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Director of publicity for “Olympia” in New Haven 


_ NEW HAVEN REGISTER. SUNDAY, JUNE 2 
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HANSUANGRADAUQNGUOUNSAROUUNUSUOUQUODSNQ0UO00000000000S00000000000000000080 | 9 The Evening Times has just|broke into ELEVEN PLACES in 
‘THIS DID closed a hidden-line classified ad}the Times in all editions—a 
| contest put on as a “Drums of record for Buffalo and perhaps 

eee Love,” exploitation stunt for the/many other cities. One of these 

. O B B Y S A SH! i | Hi U R T I N Buffalo. This brought two solid | eleven cracks was an institutional 

oA weeks of three and four column story on the refrigeration systems 


| ads in which the picture and the and the big attractions lined up 


Farge RR ORR a BUFF ALO theatre were played up prominent-|for the summer. Another full 
| ly. The theatre gave passes to | co-operative page was pulled when 


INGHAM 


the winners. The day the con- Herbert Straub was named stage 
test opened the Shea Theatres band. leader. 


WE TOLD YOU “HAROLD TEEN” 
WOULD DO IT! 


| Taking advantage of the fact 
lthat the symphony orchestra was 
lplaying ‘Schubertiana,” a com- 
pilation of Schubert’s works, at 
about the same time as the Colum- 
Phonograph company was an- 
the winners in its Schu- 
every lbert contest, Shea's Buffalo was 
lable to sell the idea to the Buffalo} This parade and 
Times to put over @ page tie-up. 
lin the page the theatre was able 
to land an institutional story on) iti hae RR 
lits musie features, even sliding in : 
| mention of the fact that the pro-| school Kids got 
grams could be doubly enjoyed at 
this season of the year, because of 
ithe giant refrigeration plant. A 
|two column cut of Herbert Straub, 
|eonductor, was also carried in the ‘ 
| page, which was a great flash. : : ceewe 
The eight column head screamed ° oe | 
lthe fact that “Shea’s Buffalo ere ere 
| Observes Schubect Centennial.” : 
| in the Evening News the same | 
Times carried the | 
labove page, there was a splendid | 
two column want-ad tie-up with 
ithe Shea Buffalo ushers, as Sus- 
i oested in Publix Opinion. This 
l conservative paper donated the | 
It was the first time in its | 
| history it ever had tied-up in a 
lsimilar nature, inasmuch as the 
News. want ad section. 18 some 
| seven or eight solid pages daily- ‘ ee ea 
Also with the Hvening News, 3S 
lthe Buftalo theatre co-operated in 
| putting on a. party at the city 
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ATLANTA SOLD 
“TALKIES” WITH 
GOCD CANPAIGN 


The following. outline of the 
Vitaphone introductory campaign 
used by the Rialto Theatre, Atlan- 
ta, will be of service to theatres 
that will soon need to. stage 
similar campaigns. Considering 
the numerous problems peculiar 
to Atlanta, this campaign is ac- 
cepted as a good one. It proved 
effective at the box office. Other 
cities will doubtless find higher or 
lower costs for the various items 


listed, and will probably add 
stunts and ideas, and discard 
others. 
Newspaper display ads— 

3 papers — total 342 


SEN SS ceca tag $832.00 


Readers sent to 45 country 
papers; a good number 
printed for considera- 
tion of passes. Cost of 
PETS eS Crean rs 


inches 


A very thorough free 
reader campaign in the 
Atlanta papers ....... 


Posters perfectly placed in 


the best locations, as 

follows: 

200 8-sheets, 500 3- 

sheets, 500 2-sheets, 

200. i-sheets........... 447.00 
Sereen announcement 

trailer for one week 

previous to closing.... 25.00 
Large banner, 40 x 15 

feet, covering side of 

theatre io ae Oy ee 55.00 
Small announcement ban- 

ner for. fronts. 10.00 
Two large banners for 

marquee shadow boxes 20.00 


Three large shadow boxes 
for lobby (amt. charged 
to opening) 


12,000 cardboard door 
knob hangers, placed on 
city homes 1,000 of 
these hung over Sunday 
on downtown stores... 


15 window displays 


downtown stores...... 


Street float — truck with 
banners and. large fire 
gong 


Radio announcements for 
six days before opening 
— averaging two or 
three announcements 
each day of about 
three-quarters page of 
double spaced typing. 
Very effective since it 
was the first advertising 
ever broadcast over this 


Statler oe 75.00 
Department store tie-up 
for distribution of 


10,000 heralds wrapped 
With packages........ 
Display boards in 7 hotel 
lobbies 
2,000 large red Summons 
tags fastened to auto- 
mobiles 
Large. banner in lobby of 
Forsythe theatre...... 
Reposting of date snipes 
for change of opening 
date 


Total....$1,873.00 


We Wondered Why!!! 


It has always been a wonder 
to us why A Griffith Grey, 
head of the Paramount Road 
Show Department, has been 
so stingy with his passes. He 
now justifies his hard-boiled 
attitude by picking up a few 
excerpts from the Bible.’ Here 
they are: 

“They shall 
Numbers xx., 18. 

“Suffer not a man to pass.”— 
Judges iii., 28. 


not pass.”-— 


“The wicked shall no more 
pass.”—Nahum, i., 15. 

“None shall pass.” — Isaiah 
xxxiv., 10. 

“There shall no strangers 


pass.”—Joel iii., 17. 
“Though they roar, yet they 
cannot pass.”—Jeremiah v., 22. 
“So he paid the fare thereof 
and went.”—Jonah i., 3. 
—N. Y. World 


| 
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TRAILER YELLS 
THE “TALKIES” 


This theatre takes pride in an- 
nouncing the first and exclusive 
showing in Westchester County of 
‘VITAPHONE AND MOVIETONE’ 

These marvelous inventions are 
called the eighth wonders of the 
world, and mark a new develop- 
ment in the history of motion pic- 
tures. They produce sound per- 
fectly, synchronizing it through- 
out the sereen performance. You 
will be able to see and hear at this 
theatre on each change of pro- 
gram commencing Saturday, 
March 10th, a program of enter- 
tainment unequaled in any thea- 
tre. You will be entertained by 
such famous musical comedy stars 


as, Al Jolson, Van & Schenck, 
George Jessel. Such famous 
operatic stars as Anne Case, 


|Givoanni Martinelli, Marion Tal- 


ley, Reinald Werrenrath, Mme. 
Schumann Heink. Such musical 


jartists. as Mischa Elman, Efern 


| Zimbalist. 


; 
; 
| 
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; 
} 
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; 
| 
) 
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/ 


20.00 | 


} 


The New York Phil- 
harmonic Orchestra and these 
artists are but a few of the famous 
people who will entertain. The 
movietone will bring to you the 
news reel reproducing the sounds 
that actually eccur at these cur- 
rent events. 

Don’t forget the first program 
starts on Saturday, March 10th, 
for seven days. 


(Save this to re-write for your | 
own needs. It was effective for | 
George Walsh, in Yonkers, N. Y.) | 


SAVE THIS FOR | 
YOUR ‘TALKIES’ | 


As trade information, to 
help distinguish the various 
talkers and eliminate con- 
fusion between the different 
electrical companies, this 
data might be preserved. 

Western Electric ahd Gen- 
eral Electric are competitive 
companies. | 

Western Electric Co. |} 
through its subsidiary, Elec- 
trical. Research Products, / 
Ine., J. E. Otterson, presi- 
dent, 195 Broadway, con- 
trols the.sVitaphone, Movie- 
tone and Firnatone talkers. 

General Electric Co. and 
Westinghouse Electric & 
Mfg Co. (not to be confused 
with Western Electric) are 
affliated with the Radio 
Corporation of America. 

R. C. <A. controls the 
R. C.. A. Photophone, Inc., 
subsidiary of R. C. A. David } 
Sarnoff is president of Pho- 
tophone and vice-president 
of R. C. A. 

Of Western Electric’s mo- 
tion picture activities, Vita- 
phone is Warner Brothers; 
Movietone is originally Fox- 
Case Corp.’s and now also 
the trade name of the Para- 
mount, United Artists and 
M-G-M talkers. 

First National has created 
its own trade talker name as 
Firnatone, using the disk 
recording: principle of Vita- 
phone, through 
with the Victor Talking 
Machine Co. for the record- 
ings. 

Photophone is still in 
process of being readied for 
the market,. with FBO as 
the probable picture produc- 
tion affiliation. 

Photophone’s 
cost is from $4,000 to 
$15,000; Western Electric’s 
Movietone and Vitaphone 
fram $9,000 to $24,000. 


} 


installation 


Hicks To Manage 
“Howard,” Atlanta | 


Robert E. Hicks, who has been 
highly successful as director of 
Publicity and’ Advertising for the 
“Worth’’ at Ft. Worth, Tex., will 
take over. the operation of the 
“Howard” at Atlanta, Ga. His 
successor at Ft. Worth has not yet 
been named. Mr. Hicks will as- 
sume his new duties at once. 


BEN BLACK TO 


affiliation | % 
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|IDID YOU CHECK 
ARE COMING ||| UP, LIKE THIS? 


of 


Harry David, supervisor 
theatres in the Blank-Publix 
Operation read his copy of Publix 
Opinion, and didn’t let grass grow 
under anyones feet. He sent out 
this bulletin to all concerned. 


TO ALL MANAGERS:— 


A couple of weeks ago you re- 
eeived from the Advertising De- 
rtment of the Publix Theatres 
‘orporation, a three page repro- 
duction of articles from VARIETY 
and PUBLIX OPINION, on the 
subiect of Theatre Publicity. 


We are particularly anxious in 
this office to know exactly and in 
detail what you have accomplish- 
ed in carrying out the valuable 
suggestions outlined in this item 
of advertising service from the 
Home Office. 


It is no secret that th® news- 
papers in our towns do not pos- 
sess a particularly friendly at- 
titude toward our theatre pub- 
licity. Theatre news is conde- 
scendingly granted to us, only 
when it is apparently necessary 
for the newspaper to print it. 


In no instance is it found that] .- 


the newspaper will wholehearted- 
ly co-operate with the theatre. 


Now—what did YOU do with this 
three page treatment of the sub- 
ject — “Theatre Publicity. Is 
News?” 


This office will appreciate a de- 
tailed outline of your reaction to 
the arguments set forward in the | 
reproduced editorials, together | 
with a full and complete report | 
of any activity which these ed- | 
itorial. comments may have in- 
duced in you—as manager of your 
theatre. 


Awaiting your early reply to this 
request, I am, 


Yours very truly, 
HARRY DAVID 


TUTOR TOOTERS| 


Ben Black, 
erstwhile 
stage band 
leader at 
the Para- 
mount, New 
York, has a} 
new executive | 
berth with the 
Publix organi- 
zation. Black 
grooms and 
coaches new 
stage leaders, | 
working with} 
Nat Finston/} 
in the musical 
department. | 


Ben Black 
Mr. Black is the author of a text | 
book on experiences of a stage ) 
band leader, based on his own ac- 
tivities and the efforts of other 
noted jazz maestros. 
off the press in two months. } 


It will be| 


YESSIR! BATHING BEAUTY PHOTOS! 
Sam Rubin, of Loew's Palace (Washington, D- C.) knows the 
box office! Here it is! Call up your newspaper photogs and 


Jannings Learns 


To Talk English 


Emil Jannings is being taught 
English. Though born in Brook- 
lyn, N. Y., Jannings was educated 
in Germany and forgot his-native 
tongue. With Paramount going 
into sound and effect pictures 
Jannings must talk. 


“Mr. Wu,” 
converted into a 
will play 30 wee 
as a unit under 
Nights” an O 

Gus Edwards, 
his juveniles, | 
same route, j 


TRY THIS GAG ON GOLF- 


Free space and prestige go with this stunt, worked suc 
“Palace” at Dallas. The store BOUGHT the tickets, 1 


Weer mee ee 


Free Tickels to the Palace Theater 


wearing a 
HURST 
Straw! 


Say: 


ileal 
pte. 


is 
i 45 


"7 
im 


A Complimentary Ticket to the 
Palace ‘Theater 


With Every Straw Hat 
Purchased Today, 


Friday or Saturday e 


Your Summer DUNLAP is ready . . . featured 
. in the new “SUN-MIST,” which defies sun and 
TAIN »»: ¢, a8 Well as in the soft straws. 


$5 to $12.50 


~otber Straws and Panamas, 
all Hurst-Quality 


$3 to $50 


+ + « whatever your selection in a straw hat . . 4 regardless of the price « 2 4 
the Palace Ticket is _ with our complimenta, Cprceent it at the eo 
Box Office, it’s good for any performance, from Monflay, May 7th, to lay, 
May 11th, inclusive, a 


a 
wa & 


BROS.CO. 


I 


ail mext week, with our 


makings of a story-picture layout that he 
offer to furnish bathing gals for their x 


+ sae then eae atte ne tn - —— 


ir DIDN'T TAKE these girls playing in “Cameos” at Toew's Palace 
Thepter Jong to get vp & awithming party once the sun drove the 


THE FIRST OUT ON ‘THE FLOAT 


ELLY CHILLS 
EM IN TEXAS 


when hot weather officially 
ed in San Antonio last week 
} Kelley, publicity man at the 
vas Theatre, got in touch with 
weather man of that city and) 
petrated a Stunt that caused 
end of comment. Dr. J. H. 
Fbee, the local weather author- 
was taken through the huge 
Ming system, and- thoroughly 
Huainted With its operation— 
an his picture was taken at the | 
Hichboard Officially turning on) 
fe plant for the summer season, | 
d predicting a uniform temper- | 
re of 72 degrees for the en-| 
re season. 

One of the local papers used 
e picture, in a three column cut, 
th an accompanying story that, 


fre not subject to any vagaries 
the weather, but were guaran- 
ed to be aS fore-told the entire 


par. 

And, by the way, a huge arte-| 
ion well is being ‘drilled by W. | 
Lytle, San Antonio Operative of. 
blix Theatres, on a parking lot | 
pxt to the Texas, for supplying 
ater for the theatre’s use, both 
the cooling plant, and in the 
eatre proper. This well: will 
ean @ Saving of hundreds of| 
pllars per month in the summer 
pasons. Good stories and pic- 
hres were used by the Texas on 
he drilling, playing up the angle 
hat the well was for use in the 
poling plant, and that the«water 


newspapers to 


| H 


16 Foster Girls, highly tr 
, have been royally enterta 
é | to give them the unusu 

the courtesy of the Texas Air Kin 
meyer, Owners and pilots, and Major Bens 
any, the girls were given rides in Air Ki 


the Meise, 
mained 


a 


Bupvort the candi-| ry4y . 7 


OUSTON POST-DISPAT 


ene 


_AINT WE 


ited the doctor could be sure|} 
at his predictions in this case | 


THESE STUNTS ARE 


J.C. Furman of the Houston “Met” does his stuff in 


IGHLIGHTS BEAUTIES ARE HIGH FLYERS. ut 


CH: SUNDAY 


PUBLIX OPINION, W 


' Poster Punches 


Frank W. 


Manager 
Publix “Central Square’’ theatre 


Hollis, of 
in Cambridge, Mass., 
poster problem nicely 
his artist, Mr. 


finds his 
solved by 
McAuliffe, 


who | 


made an especially. fine display on | 


Chaplin’s ‘Circus.’’ 


£ 


would be six to ten de 
cooler than the regular city water. 


rom 


ALWAYS GOOD! 


the 


ul 


" ft i 
good effect 


HOUS 


hlighte stage show at 
f the Public chain, wt re- 
flying between shows. 
ter Jones and A. D, Nie- 
the Law Aerial Transvort Com- 
» and.a Rygn plane. 

gen een 


.. IVALE AnAHE * 


us of Hig 


ained chorus ¢ 
ined in all cities 
experience 


Fos 


ab 
g Company 


rd Law. 0} 
ng, Sw 


U a ————— 


ae 


MORNING, JUNE 


COT 


a 


ta ter 
r, a 


at the Motr 


who a red on the stage 
od their Pletares taken with their fey 


week 
points 
people the coming 
in this instanee w 
in 
at- 


r 


Stores liked the 
well that they 


licates of the display placed jin 
their windows where it showed 
up much better than in the lobby 
itself. 


EEK OF ] 


« 


Find New Uses For 
Lobby Displays 


a lobby 
advance 
other than 


Using display 
in has its good 

telling the 
picture which 
t as Lon Chaney | 
Laugh Clown Laugh”’ playing 


' the Publix Tampa Theatre 
Tampa, Fla. 
"he proprietors of two 


one 


musie 
lobby display so 
asked to have dup- 


UNE 30th, 1 


Where The Devil 
Are Those Photos? 


x 


928. 


Chattanooga Ties 
Up Music Week 


“Music Week’ was celebrated 
at the Publix Tivoli Theatre, Chat- 
tanooga, Tenn., during the last 
three days of National Musie Week 
in conjunction with the showing 
of Richard Dix in “Easy Come, 
Easy Go.’ Musicians from three 
local school orchestras augmented 
Keese’s Troubadours in such num- 
bers as to make the personnel of 
the theatre orchestra total twenty- 
six, resulting in a volume of har- 
mony comparable only to that 
produced by large symphony or- 
| ganizations. 


Managers 

Press Agents 

Band Leaders 
Organists 

Home Office Executives 
Field Supervisors 


They’re needed for Publix 
Opinion, 


‘“HAROLD TEEN’? 


| [ne Tie-up gets coin at Box Office for Omaha Riviera Theatre. 


| Archie Baley took “Harold Teen” for a publicity ride that is easy for 
everyone to follow, 


EVENIN 


tg Victory 


Bs 


Students Drive 


‘| *Leapt : i pa 
i No’ Iter 
3| der the sets might battered | ham, 2 Robert | a0 stauents. : 10 . 
| morning. 3 s' q . 
ni Keenan, all Cr el h, Hazel Crawford and reighton, and 
mM pallet ts at CO Gladys 
Misses Bo ie, tt all studen! ‘aie ToOde, 


Mi 
A rt 
bi as 
‘ ra," watched ugh 
ce , icles co 
Bu be | even! fent ve mi 
| oevies sion Whe prize for being tor Bet ae peroaxcthelr way #P° 
| Mi peony dilapidated str joosey to eno! 
we : bu 
tana strong Toes . 
“8 : 


the Riviera ce 


by 

+ test staged oer 
ery emt pased on The ‘World sceted 

a ee : decorationsren jn the oie 
- ate Ary nonstop ae Lave 


PUBLICITY: CINCH 


“Leaping Lena” 
Parade Saturday 
for Cash Prizes 


Muyor James Uahiman bas given 
permissivs fur ite “Leaping Lena’ 
varsde planned Saturday morning 
Wo Celebration of the faet that Har. 
old Teeo ana otber characters of 
Tae World-Herald comic strip have 
reached tne motion picture screen. 
The pleiure Harold Teen,’ will be 
abown al the Riviera theater for @ 
week srarting Friday. and the Ube 
ater {8 @pousoring the parade, 

Every owner of a ‘Leaping Lena” 
(one of those broken down flivvers 

, covered with ‘wisecracks” slogans) 
{g invited to enter his car There 
will be a $3 cash prize for the most 
originally decorated. “Lena” and a 
Similar prize for the most dilapi-' 
dated specimen which stlil runs 
under its own motive power. 

Aod everyone who enters a car 


6 WORLD-HERALD 


ae 


| 


* 
sung 


Ah || 
aw. 


2} Riviera theater, w 
i] prizes will be made, 


‘Von. Hpved, 
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pleraig. (eet enacte. 
dn Omay® 
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WALSH TELLS O 
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YONKERS SHOWMAN OFFERS 
MANY VALUABLE TIPS FROM 
HIS SUCCESSFUL EXPERIENCE 


|} EDITOR’S NOTE: In a 


+, 
recent issue of “Publix 


| Opinion” the editor presented the story of talking- 
movies at the “Strand,” in Yonkers, where George 
Walsh, one of the most thoro showmen in Publix, 
}is in command. The story contained many valuable 


| in an avalanche of queries 


| tion. 
| write -a complete story of 


| tips from the experience of Mr. Walsh, and resulted 


addressed to this publica- 


To answer them all, we asked Mr. Walsh to 


his success with talking- 


pictures, and we present it herewith. 


ae 


By GEORGE 


Resident Manager, 
Yonkers, N. ¥ 


Three weeks before the opening | 
date of this equipment I started 
a campaign of teaser ads in the} 
daily newspapers, two weeks be-| 
fore, I announced that the instal-| 
ling of this equipment had begun} 
and. then through newspaper 
readers daily I started to define} 
the Vitaphone and Movietone. The | 
following is one of the paragraphs | 
I used to define it. 

“Vitaphone is a simultane- 
ous permanent record of the 
sound wave generated by an 
object and a permanent mov- 


ing picture of the object itself, 
so taken that both can be re- 
produced where and when we 
will, as a faithful audible mo- 
tion picture, and present to 
the eye a picture of the ob- 
ject and to the ear the sound 
generated by it. The same 
definition might be applied to | 
Movietone as to Vitaphone, | 
but the methods of recording | 
and reproducing the sound | 
waves are entirely different. | 
The Movietone recording is 


made on the film itself.” 
| 


Not Vaudeville 


C. WALSH 


“Strand,” 


course is most essential, and prop- 
er placing of each presentation 
is important, as Vitaphone pro- 
grams are similar to a vaudeville 
program. There are times when 
for various mechanical} causes the 
presentations will go out of syn- 
chronization .and this is another 
reason why someone should al- 
ways be watching each -program 


|} and as soon as they see a number 


out of synchronization they should 
notify the, operators so that they 


|can take this number out imme- 
| diately and throw on tkeir next 


subject. The operators should al- 
ways have the machine which is 
not projecting set for such an 
emergency and the machine 
should be threaded with the next 
subject sd as not to have any pro- 
longed delays. 

‘“‘Surface noises which are caused 
by needles on the records can be 
kept to a minimum by not using 
the same: Vitaphone records too 
often, and this is another impor- 
tant thing for the man stationed. 
in the theatre te watch. 


Rehearse Programs 


“fhe settings of the horns 


“After selling the idea of the| should be watched carefully and 
talking and singing motion pic] that is why it is most important 
tures, my newspaper copy con-|to have a rehearsal of each pro- 
tained stories of*the musical val-|}gram. The voice always reqnires 
ues of these marvelous inven-|a different setting than music, and 
tions, and of the De luxe typejif music settings are allowed to 
of entertaiment that would be/ stay on the horns during a speak- 
presented by these great infova-| ing number this is liable to kill 
tions. I stayed clear of the vande-| the illusion as the voice will not 


ville type of entertainment and| 
Sold the idea that Vitaphone pres- | 
entations would offer the greatest | 
assemblage of operatic, dramatic, | 
musical comedy, screen and stage | 
stars ever presented on one pro-| 
gram in any theatre. In all my 
billboards and one sheets and 
three sheets and cards which I} 
used for posting I used the catch | 
line, see and hear the greatest| 
stars of the operatic, 
musical comedy, screen and stage, 
ever presented in this city. } 
“It is not hard. to sell the} 
opening of this type of entertain-| 
ment as curiosity for well dis-/ 
persed advertisements will bring | 
people to the theatre, but the real | 
thing is to sell the equipment to} 
the people after you have had| 
them in the theatre. I believe this} 
can best be done by making sure | 
that the installation is properly | 
installed, that the theatre has the} 
proper illusion, that the voice ap-| 
pears to be coming from the} 
sereen and not from the orchestra| 
pit or some other part of the} 
house. In the ‘operation of the} 
equipment it is also essential that 
the proper volume of sound is ap- 
plied to each subject. The vol- 
ume of the sound will have to be 
changed in accordance to number 
of the people in the theatre, that 
is, when the house is empty the 
volume must be decreased and 
when the house is filled it must be 
increased. The operators in the 
projection bocth can not regulate 
from the monitor horn in the 
booth, so it is most important that 
someone must be stationed in the] 
theatre at all times, and their} 
duty to signal to the booth the| 
proper amount of volums, Too 
much volume will kill this type of 
entertainment sooner than a poor | 
program. 
Continuous Watching 


“A good balanced program of 


j 
; 


dramatie, | 
| picture itself. 


sound natural. 
Non-Synchronous 

“The non-synchronous equip- 
ment which plays pictures which 
are not Vitaphone scored is an- 
other feature of. Vitaphone that 
requires proper attention. Special 
attention should be paid that mu- 
sic is-chosen that fits the action 
of the picture and during the play- 
ing of pictures the volume of this 
music should not detract from the 
Records used for 
this equipment when used too 
often will develop surface noises 
and this noise is not only annoy- 
ing to audiences, but discloses the 
Victrola idea. It is my opinion 
that the non-synchronous music 
equipment should not be divulged 
to the publie and all a manager 
needs to se}l is synchronized Vita- 
phone accompaniment. The rec- 
ords that are used on these non- 
synchronous instruments are sup- 
plied in a library by the Victor 
Record Company. This library 
must be handled earefully so as 
to avoid scratching or breaking of 
the records. At the present time 
the library consists of about 150 
records, and this is, quite inade- 
quate especially when these in- 
struments are the only music sup- 
ply in the theatre. A theatre does 
not require a musician with these 
instruments as at the present time 
Victor Record Company are sup- 
plying cue sheets for most feature 
pictures, and they will cue any 
picture you request of them if 
they are given the proper amount 
of time. 

“Vitaphone Corporation supply 
cue sheets for synchronized prints, 
they also furnish cuts, mats, pho- 
tographs and press sheets on all 
presentation acts. There is also 
a release schedule book which 


| gives a brief synopsis of each act, 


this in itself is good press ma- 
terial, 


F “TALKIE 


[COOLER THAN EVER FORECAST|INOW ACT 


OLER THAN EVER, FORECAST 


|} doubtless much institu 


= 


a i ia 5 
VON HERRMAN SETS COOL AIR TO CIRCULATING, 
Von Herrmann, who forecasts both cold Howard Theater into motion. That was one 


snd hot weather for Atlanta, is shown 
above setting the cosl air machinery of the 
TT 


Cool Air Mechanism 


your of dynamos gathering speed, 


FF 
4 


i 


! 


i 
i 


“Movietone up to this time has 
not supplied any publicity mate- 
rial but, they do mail in advance 
of the newsreel a continuity sheet 
which gives. an opportunity to 
publicize the important events of 
the subject. This reel is a great 
attraction in itself and should be 
given plenty of publicity. In my 
opinion it is worth the admission 
price paid in any theatre. 


“We have just completed ten 
weeks of Vitaphone and during 
this period: we have played eight- 
een feature pictures and of these 
eighteen only three have been out- 
standing attractions, Our profits 
have been better‘on pictures of 
lesser merit than the outstanding 
pictures because we have not had 


ge 
of 


: 
i 


‘at 


Microphone 
“There is another attachment 
to this Vitaphone equipment 
which has untold value to a the- 
atre, this attachment is a micro- 
phone which can be placed in the 
manager’s office and through this 


he. can address his audiences, and 


sell them his future attractions, 
One of my experiences with this 
attachment might interest you. 
The Warner Brothers had sold to 
our opposition, who has not the 
Vitaphone equipment, their stellar 
attraction ‘‘The Jazz Singer,” as 
this is really the picture that can 
put over Vitaphone I was most 
anxious to play this picture first 


time that the weather ophet could be cer. 
tain of his forecast. Fis Bower is bonne 
to be cooler than ever. 


DONT LET 
YOUR OPPOSI- 


You To THIS] 


run and our booking department 
made évery effort to make a fair 
exchange or purchase of this pic- 
ture away from our opposition. 
However, they could not be in- 
duced to release the picture and 
while I realized it was unethical 
to advertise a picture while our 
opposition wete playing, it, I felt 
that our patrons wanted to see 
this picture with the Vitaphone 
accompaniment, so while our op- 
position was running the picture, 
I broadcasted the fact over the 
microphone attachment that the 
picture would be shown here with 
Vitaphone accompaniment within 
a short time. The result was that} 
the picture at the opposition! 
house flopped on the first run and 
when we played it second run we 
played ‘to one of our most profit- 
able weeks of the year. I think 
this story proves the value and | 
Possibilities of using this instru- 
ment, 
Use of Radio 


“While the Blectrical Re. 


experience which proved suc- 
cessful to me was the broad- 


United Artist stars. Although 
this program was not so g00d 
there will be many programs 
broadcasted that would keep 
people at home, when, if the 
theatre can broadcast these 
while showing their feature 
picture they have two attrac- 
tions to sell,’ 


WRITE AD 
FOR US 


“Variety” has dev 
tractive succession of 
ads” for each of the 
that go on tour, and is” 
each one on a di : 
tutional idea, This, ~ 
makes the copy paid fe 
artists vastly more eff 
it would be otherwise. — 
| In the page-ad, the 


! | the responsibility for 


| nice things about Publix 

stitution —- which of 

more effective than if 

quets were thrown by Iv 

as is usually the case in # 

business. : 
Newspaper writers, 

dramatic critics, and 

|phers read “Variety” and @ 

|} trade papers for informat 


licity for Publix will be ims 

through the medium of these ads, 
The artists generally bee 

ious to advertise in 

press but don’t know how. 

| managers, directors of 

and executives will a 

valuable help to the cir¢uit by” 

jing all in their power to e 4 

the actors in that idea, even 

the extent of suggesting eo 

jideas, layouts, and having 

house-artist make layouts 

This of course, extends not ¢ 

to “Variety,” but to all of 

tradé-papers as well, since 

lin its particular field, is a” 

| Structive force for Publix ag 

|as the industry. “Va 

| mentioned simply because 

| veloped a new idea. 

Press agents will do i 

| watch the series of “actors ing 

tutional ads” in Variety. A gts 

ry can be written on Es ’ 

| quoting a noted artist on @: 

ferent institutional idem 

week, which gives the I 

the 


2 


Sonality and life, end 

thus is just as interesting © 

lay-public as the actors ad 

trade-press is to the ‘ 

Calls Police But C 

As Guests 

By inviting the entire” 

force to breakfast and 

to a special screening 

umes of ‘publicity for F 

Net,” the current attraction at th 

Publix Noble Theatre, An in, 

Ala, : +g 
Manager T. Y. Walker invit 

the breakfast guests, after ¥ 

the members of the e 

attended court and other” 

duties and then m: 

body to the theatre to 

view screening. The 

headed by the Mayor 

Chief of Police. 


STENCILS W 


Manager Guy A. 


quite a bit of sidewalk 

to advertise 

each Drag Net’ 4 a 
ublix Florida Theatre, Js 

ville, Fla. i 
The stencil was 

four feet long and two fe 

with an arrow one and a half 

long projecting in front, ~ 

used if the stenciling read,” 


low this arrow and : 
into THE DRAG NET" 
TENNIS NETS TO. 
; cn 
Manager Fred O. Slen 
another use for lis. 
on the tennis courts 


George Bancroft: in ’ 
Net” at the Publix Col 
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EGE STUDENTS “SURVEY” 


TH INTERESTING RESULTS 


‘oblem” presented at the instance of a Dallas, Tex., 


Pi Aes 


gency to students of the Advertising and Journalism 


outhern Methodist College there, the survey made 


ents will prove of 


‘object to the major- 
desire to “have 

fo go,” is of «vast 
Also the fact that 
‘persons interviewed 
survey, nearly half 
theatrical information 
wspapers and nearly a 
word of mouth from 


‘rienced showmen, this 
lerely again emphasizes 
facts that have always 
wn. Particularly con- 

e value of newspapers 

ird-of-mouth advertising. 

1 points out the effective- 
talking to your patrons” 
lay advertising, and the 

r the greatest of care in 
tion of copy and layout of 

s. And now that the stage-band 
ey is almost universal, it is an 
matter for a master-of- 
nies to work out gags 
formers that sell or in- 


omerman, manager of 
an’, in Detroit goes 


ager of the Lubliner 
. & K. Publix) houses 


rr Balaban & Katz. 
rodel, now at the Orien- 
will be transferred 


s prom otion will 
+ promotion to affect 
unsky houses in 
the State and Capi- 
aw, now managing 
ll assist Strodel at 
Dave Dunn, Madi- 


n Chicago, atf- 
lix, will pick 
n this year’s At- 
y Pageant. After 
seleeted at the 
the Great State 
rt of Publix, will 
All of the 


interest to showmen. The ad- 


| that inspired the survey does not handle amuse- 


RIALTO THEATRE 
MEN CATCH THIEF 


Floor Director Burgess and As- 
sistant Chief Usher Reynolds of 
the Rialto Theatre in New York: 
were congratulated last week by 
Managing Director Robert Weit- 
Man and the police department, 
for quick thinking and courage 
when a pickpocket was spotted at 
work in the crowds emerging 
from ‘Steamboat Bill.” Assistant 
manager French, observed the 
thief until he had actually made 
his “‘touch.”’? Then he was tackled 
football style, and swiftly carried 
out of the crowd before anyone 
knew what was happening. It 
was necessary to catch the thief 
and also to prevent a panic, and 
the job was handled neatly and 
cleverly, without the audience 
knowing anything about it. 


DETACHED TALK 
STRIPS FOR FILMS? 


It is Paramount’s plan to use a 
detached strip for certain talking 
pictures so that both the English 
and German, French and Spanish 
translations can go with the pic- 
ture. Roy Pomeroy, head of the 
Paramount sound and effect work, 
contends that the detached film 
strip for synchronization would 
work out much better than the 
sound of the film registration. He 
claims that the laboratory can 
work with each individually and 
that nothing will rub off of either 
the film or synchronization in this 
way, which might happen if both 
were recorded on the same strip. 
of film. Pomeroy figures where 
foreign languages would be used 
that five or six separate strip reg- 
istrations could be worked out on 
the same negative. 


MUSIC WEEK 


A committee from the Carenno 
Club, a ladies music organization 
asked Manager Roy L. Smart of 
the Publix Florida Theatre, St. 
Petersburg, Fla., to run a slide 
for Music Week. Smart suggested 
that they obtain some of the best 
local talent available to appear en 
the stage to commemorate the 
annual affair. They did and it 
‘helped the gross. 


THE SURVEY 


Summary of Totals of Market Study Made By Class in Market- 
. ing 52, Southern Methodist University Under Direction of 


J. E. 


TOTAL NUMBER OF PERSONS 
INTERVIEWED 


Medium ; 
cana mpamta 7 OF TYPE OF 


Ow 

Straight Motion Picture. 
Combination 
Straight Vaudeville 
Dramatic Stock 
Miscellaneous (Road Show) 

Little Theatre Etc 20 

LOCATION OF SHOWS 
ATTENDED 

Downtown 
Suburban 
OPINIONS ON SCREEN ADV. 
Objections ...-+se.e+s Pik cake 
Indifferent se 
Enjoy It 
MOTIVES FOR 
To Go Somewhere ..- 
Humor 
Story of Plot 
Type of Plot ....-+ 
Favorite Stars ..-.eeess ree 
Educational .....seereeesers 
Music ...-++++s hua iecetee é 
Producer 
Miscellaneous 


ee . 


ATTENDANCE 
Seema | 


THEATRES IN 
DALLAS 


Capitol 
Circle 


Pictures 


Road Show—Stock 
Second Run Pictures .-. ' 
Tab and Pictures «..+-+ naa come 


Clark 


HOW THEY ARE INFORMED 
OF SHOWS 

Newspapers 

Word of Mouth....... 

Billboards .. 

Showshopping ... 

Screen Trailers .. 

Magazines 
FREQUENCY OF 
ATTENDANCE 

More than once a 
WOOK: Geach-ces seas 227 39% 
Once a week ......184 32%% 
Less than once a x 
J 


OPER ENGHS IN THEATRES 
PREF 
Palace «....cseees ..855 70% 
Majestic . 2% 


eee een ee 


Queen 
Fair Park Aud : 
Little Theatre ...... 2 
Crystal ...eeses 
Hippodrome 
Miscellaneous 
Oak Lawn 
Lyric .cceceeeceeese 4 
-“INELUENCE OF PRICE ON 
‘ ATTENDANCE 
Price a consideration.....- -189 
Price no consideration......352 


TYPES OF SHOW 


DOWNTOWN AREA 


‘ a aeisine ee bas OD0 
065 


Sr ee 


Pictures—Vaudeville «.--- 
Pictures—Vita . 


eeees 


i... «Seco 
weeeese Spoken 


ie .,. Road-Music- 


Auditorium .- 
McFarlin .--+e+ss 


eee 


Spe oaees '»Pictures 
Pictures 
..«Pictures 


Dal-Sec Pictures .. 


Bast Grand .-- 
Forest 
Haskell .- 


,.Pictures - 
Jo. ePictures . 
«Pictures 

Pictures 


.Pictures 
. Pictures 


Pictures 
Pictures 
.Pictures 


and+ 


Seteee Pictures 
v.e+Pictures ° 


Music-Lectures : 
Second Run Pictures 


eclewevreesre eeneeee 


F Bray hy 
ille 600 


SUBURBAN 


eee 


Vaudeville...-+-.: 


| organization. 


QUESTIONS 
and ANSWERS 


Answers to questions sub- 
mitted will be given by author- 
ity of department heads. Ques- 
tions of confidential nature will 
be answered in a personal let- 
ter. : 


Q: I send an advertising and 
publicity report to the Home 
Office, each week. Does Publix 
Opinion select material wanted 
from this?—-P. D. R., BOSTON. 


A: Yes. In many cases, how- 

ever, matter is mailed directly 
to Publix Opinion for publication, 
in addition to being attached also 
to the advertising reports. This 
is the best way, and has the ap- 
proval of department heads con- 
cerned. : 


Q@: Is there an organizational 

chart, or ““Who’s Who” list of 
Publix home office and field per- 
sonnel? I would like to study 
such a chart, to get a better men- 
tal picture of the ramifications of 
the organization.—O. A. J., CHI- 
CAGO. 


A: This is in course of prepara- 

tion, and will be sent in loose- 
leaf book form to each theatre so 
that changes and additions may 
be made as required. It will give 
the name, address, and function 
of each person, and where assign- 
ed. It will be out in a few months. 


Q: Why are the contents of 
Publix Opinion considered con- 
fidential?-E. L., NEW YORK. 


A: So as not to furnish ammu- 


nition to the opposition. Also,| 


if available to your local news- 
paper men, they’d get the idea 
that you are constantly trying to 
entrap them with publicity-stuff, 


to resist. For this reason, most 
theatremen re-type the _ stories, 
and NEVER show the circuit ex- 
ploitation effort to newspapers. 


Q: Where can I get tips and 
instruction on incidental organ 

and musical accompaniment to 

the films?—-B. D. A., TAMPA. 

A: From the Home office music 
department, through your or- 

ganist or orehestra leader, who 


can get it from his music super-' 


visors, Jesse Crawford will soon 
bé in charge of Publix Organ stu- 
dio (now being constructed in the 
Paramount building) and _ will 
“school” Publix organists and is- 
sue special bulletins of thforma- 
tion. 


SCHOOL TO 


GIVE DOPE 
ON TALKIES 


Miniature Vitaphone and Movie- 
fone equipment is to be supplied 
for the Publix Managers Training 
School, it is reported, owing to 
the general use of talkers through- 
out the country. Managers grad- 
uating from the school will be 
expected to have a complete me- 
chanical knowledge of operation 
of talkers. 

General use of the magnoscope 
by Publix houses is also predicted 
in the use of this machine in the 
managers school. The possible 
obstacle to easy use of magno- 
scope may be the high wage de- 
mands of the operators’ union and 
insistence on additional men be~- 
ing employed. 

It is understood plans are un- 
der way for the establishment of 
another school for managers, with 
a meeting of Publix executives to 
discuss this matter held last week. 
Only 15 men are now enrolled 
in the school, and this number be- 
comes swallowed up on gradua- 


tion mereiy through annual 


changes and promotions in the 


Trained men can easily be us 


SACRED MUSIC 
FREE SUNDAY 
STUNT 


Birmingham, Ala., is a 6-day 
theatre town, which is bad for 
the big ‘‘Alabama” theatre. How- 
ever, the theatre opens on Sun- 
day afternoon, with a free organ- 
recital of sacred music. The idea 
is of tremendous value from a 
public good will standpoint, and 
has enormous institutional value. 
In this column, below, is a mini- 
ature size 3-fold program of in- 
stitutional facts which theatre- 
employees pass out to the free- 
guests. : 

It is an idea that costs the the- 
atre nothing, but makes a lasting 
impression with the public. Even 
the preachers, who are against 
Sunday movies, endorse the sun- 
day concerts. 


3-FOLD PROGRAM 


used in Birmingham, Ala. 


ALABAMA 


PUBLIX THEATRES CORPORATION + SAM KATZ, reniaent, 


perfect Publix entertainment, we 
are listing a few of the many 
items of interest that you will 
want to know about your Ala- 


|and their natural action would be| 


Cooling and Refrigeration Plant— 
Most modern type of electrical refrigeration installed at & cost of 
i * frve of 
Has x capacity of 175 tone of lex exery day poers a an refrigerated: 


Air Conditioning Equipment— _ 
equipment 


Stage Equipment— 
Mechanical perfection 


viewing the performance, ‘ 
the wonders of the ALABAMA THEATRE you 


1 presentation of the great 
serech entertainment that the ALABAMA offers 


Cure for Slump 


Balaban and Katz- Publix in 
Chicago is after the summer busi- 
ness in a large way. 

Advertising lineage for slow 
days has been doubled. The firm 
is running large extra ads for the 
Oriental, Chicago and McVicker’s. 
theatres on weak days. 

Matinee admission of 50c. at 


-jall loop theatres holds good until 
{6:30 instead of 6, as heretofore. 


POST OFFICE sAMC 
COUNT sHows | FUR-DEALERS ARE | 
STAR LEADERS PUBLICITY - MEAT ot 
a ne “DURING SUMMER | 262% 


ceipts by a motion picture star of | mechanical end 
Hollywood was today established | 
with the announcement by P. P.| 


O’Brien, postmaster of Los Ange-| Why not pose the stage stars, 
les, that during the month of May, chorus girls, orchestra leaders, or- 


Clara Bow, fiery-haired empress of : i : 
the flappers, received 33,727 let- ; ganists in news-photos showing 
ters from all parts of the world. 
Postmaster O’Brien is the au- ‘em in the furs they'll wear next 
thority for the statement that this 
is the greatest fan mail total ever winter. — Prgms i 
recorded by his office. feces 3 : ut- “ 
Two records went toppling with | _ This is the time of the year fur vertise Harold Lloyd in ™ 
O‘Brien’s compilation of his May | el ] ll : d d i : ; | at the Publix Palses: ‘ 
report, for it was also revealed | ealers sell em and advertise em! | Lakeland, Fla. a 
that the receipt of 19,945 letters * x s 
by Charles “Buddy” Rogers set The newspapers will print the pictures as style-news—the 
new record for fan mai sipts ° e 8 ia is 
by a masculine player in Holly-| furriers will re-print the photos in tie-up ads, and also use them 
wood. This does not except the ° ° 
mail received by Rudolph Valen- | for window displays. 
tino at the height of his career. | 
Fan mail receipts, according to 


Jesse re a are a ha aS MOST WOMEN, AND MEN, TOO, BUY THEIR FURS 
ion of a player’s ox } 
value.’’. Individuals in every part | IN THE SUMMER TO GET FIRST CHOICE! ASK ANY 
of the world write in to praise, to | 
criticize, to suggest, to assure of | FURRIER! 
loyalty. 
The increase in Clara Bow’s a 
mail over the comparatively short | 
time she has been a screen star, as aS ne re | : 
well as that of young Buddy Rog- | 
wot os thst of roe DETROIT BILLBOARDS RIOT OF COLOR AND COPY 
Before the picture “It”? was re-| Paper is mostly home-made stencil process described two months ago in Publix Opinion. 
leased, Miss Bow was. receiving | 
around 5000 letters a month. Now |} 
she receives in ten days more than | 
she did when first entering her ca- 
reer as a full-fledged star. / 
The manifest popularity of Rog- 
ers is one of the wonders of Holly- 
wood. Three years ago he was a 
school boy of Olathe, Kansas. He 
started his career in the Para- 
mount Pictures School in New 
York. 


“MISS AMERICA” WEDS 


Sidney Spiegel, Jr., Millionaire . : PAUL : ef ~ fell ae aos | Te 
Chicago business man, and Fay | —— ll : eee 
Lanphier, of Alameda, Calif., who | eS ; “eM it : Re: 

Was crowned ‘‘Miss America” in | The cut-out showed met 
1925, were married in Chicago, ing a team of horses 
June 7. They left immediately trolley car. The Steg 

for a honeymoon in Europe. The | this ‘eutout Salam 

bride met her husband in Chicago | y .| Wire to the cashiers = 
while. Starring in a) Pobiee uee ¢ it was an easy matter am 
She met him while doing an ex-| RR RO poe pogo gee 

; s — ————__—--— —- = - e 
ploitation stunt. U at different interval 


Manager M. W. 


| EGGLESTON WENT AFTER A ‘GOOD ‘IDEA IN A BIG WA 


And the flood of publicity day by day was a summer-time stimulant to the “Keith Georgia”—Publix Box Office! 


Real showmanship in publicity got full-page spreads for theatre ‘Tust-Kids R a lly iz ar = p= 7 


= opt 


thru tie-up with famous Carter cartoon strip in Hearst papers. A ro Theater 
; Fe Ne Decta Win Tie AMANTS MAT 80 | 
"Just t Kids’ Club to Have Theater rien at Georgia} Sn q 
LARD OF BUTTON 5 NL |e ote is Kae ar Ears oor 2 FRE ERTS | BS 
- NECESSITY OF ADMISSION! ga, TE ED ‘aids AT PARTY |{soaceee 


serene imac scat ale tioinnste—sircas oe et 


Roltaire Eggleston, Popular ¥ ey lar Manager, Will 
Be Host to All Chi b . 


EVERY TIME YOU BENEFIT FROM ANOTHER FELLOW’S IDEA, YOU OWE HIM ONE. IN RE 
PAY YOUR IDEA-DEBTS- THRU “PUBLIX OPINION!!” 


porcappapenenninnene- cern eenneesiat 


leader at the...... 
your town) most 


rill of my life! 
ing, when I reach 
up with my mail 


<ty Or seventy. 
for-seven days, and 
week. 


“What do the 
letters say?”’ 
~ “What sort of 
people write 
"em v hy 
“Do I answer 
*em-?”’ 
“Don’t I get 
swell-headed?’’ 
“The letters 
come from lit- 
tle boys and 
girls, campus- 
ppers, from consery- 
men and conserva- 


wers All 
course I answer them} 
glad to do it. And, 
man, I am certainly 
“have been able to 
new friends—but I 
from getting ‘swell- 
nt to be forgiven if 
etimes gives that im-| 


wers three of the 
§ that are most fre- 
d of me. 


is the One 
‘th question—‘what do 
re complete strangers 
e@ to say when they) 
he most interesting. 
eross section of a 
mail for this month— 
60 letters and post cards. 
select one hundred letters 
liom, half of them will be} 
for special tune-favorites, 
ffered by the orchestra, or 
of the instrumental solo- 
f the orchestra, or by some 
ar who is known to be on 
heoming program. 
e remainder of the letter 
ave the most interest. 


ean get.a job on the: stage 
to write a popular song— 
I read a song they’ve written 
“help them to get it published 
-will I loan ‘em ten bucks— 
here do I buy my suits, my 
hoes, my neckties, my hats—how 
huch money does Publix Iet me 
: them of every week — who 
up the ideas for the stage 
nd will I pay for some bet- 
deas than we have in our 
ows—will I bring the band 
east out to a church social 
‘tain free of charge—will 
r a sorority party—am I 
4s it true that it’s not 
ame——how many chilren 
why am I a woman-hater 
it has been discovered 
lly am a stuck-up swell- 
se I didn’t flirt back 
in front of the Zenith 
<itechen—-will I give little 
ld Clara Biutz, who has 
taking toe-dancing for two 
a chance to display her 
professionally in the hope 
eld will hear of it—-why 
nelude short dramatic 


(AIL HUMBLES 
NEE IDOL OF THIS — 
BURG, 


_ By JOSEPH DOAKES 


day, for a few weeks, and then suddenly it will 
The second week I appeared here, it 


HE ADMITS) 


Publix Thesz 
ik a } satre, an 
popular matinee-favorite) gs 


a theatre, the first thing I do is | 
! Sometimes it runs as few as| 


since then it has averaged about 


| 
but she'll have to get in touch | 
with Mr. Earl Sanders in New 
York to arrange for a professional 
audition and booking I won’t 
read anybody’s song because I’d 
be accused of swiping it ten years 
later when someone else writes 
one about the moon and the heart- 
moan of the bassoon, or baboon— 
my salary is only petit larceny— 
no it is not my real name because 
I’m trying to protect my proud 
parents from the shame of having 
a bum band leader in the family 
—TI have no children because I am 
not married —-yes I think and 
know I’m as good as Paul Ash 
or Paul Whiteman, and I think 
T’ll make ’em admit it someday. 
I’m nutty about this racket of 
leading a stage-band and being a 
master-of-ceremonies, and I’m 
cooko about this town. I’ve never 
been so happy in my life as I am | 
with the audiences who come to 
the theatre, and the shows 
and things generally as they are 
right here in this town. 

“T don’t want to ever leave. I 
can get just as famous here as I 
could on Broadway—and I'll have | 
fewer but smarter people to con- 
vince in this town. My fan mail 
keeps me from being swell-headed 
because there are always a lot of 
people who tell me what’s wrong, 
or what I do that doesn’t satisty— 
and that just about takes the edge | 
off any tendency I might have to 
become a bit too chesty when the 
folks like my shows.” 


Big Houses On 
B’ way Go “Talky” 


All Publix houses on Broadway 
are to be wired for Movietone im- 
mediately and ready for the use 
of talking pictures within two or 
three weeks. Equipment is to be 
installed in the Paramount, Rivoli, 
Rialto and also the Capitol, Loew- 
Publix operated, at an expenditure 
of approximately $100,000. 

By July 15, it -is understood, 
these houses will be operating on 
the new policy with stage shows 


in each of the houses remodelled 
slightly. 

Publix plans to equip 200 thea- 
tres for talkers. Work on the 
other houses throughout the coun- 
try is to start following the instal- 
lations in the Broadway theatres. 

With the Strand already opened 
with sound pictures with talkers 
there will be 10 Broadway thea- 
tres equipped for talkers next 
month, including Capitol, Central, 
Gaiety, Globe, Paramount, Rialto, 
Rivoli, Roxy, Strand, Warner's. 


A. HAYDN MASON 
FORETELLS PANIC 


A. Haydn Mason, manager of the 


in the stage shows—-and 
d on, and on!! 
No Dough 


nswering the letters, I have 
I won’t lend 


band and cast is not 
the union and its 
play engagements out- 
tré without special 
then only under 
rcumstances —— I 
‘k — Little Clara 
edly talented— 


yee’ 


Palace Theater, in Dallas averted 
serious panic Prid 
fire broke out nex 
which threatened 
nearby buildings. 
on when Mr. Mason 
stage and announced: “‘I wish to 
ask that all persons pass out 
quietly as there is a large fire in 
the neighborhood. There is no 
danger, however. Please pass out 
quietly.” When he finished talk- 
ing the audience arose and the 
theater was cleared of 2,300 per- 
sons in three minutes. 


the Palace and 
A newsreel was 
walked on the 


the League 
sar of birth 
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SHARE YOUR SELLING BURDENS||AIRPLANES 


The Movie as a Community Asset 


We know a professional man who 
says he finds perfect rest and mental 
relaxation at the movie. When he is 
tired he goes to the picture show. 


We know a farnily who plan to go to 
the movie tugether once a week. “Movie 
night” is an extreemly enjoyable event 
to them, 


We know many country people who 
find in the movie their only source of 
year-round recrection. y 


We know hundreds who have ini- 
measurably broadened their vision of 
life by glimpses of distant lands and 
of important events in our own country, 


We do not believe that boys are led 
astray by bandit pictures or that the 
movies in ‘general are -exerting an 
unwholesome influence on the youth of 
éur community. We consider the mov- 
ing picture house a real community as- 
set, a source of pleasant recreation and 
amusement. 


Here in Chickasha we have four 
movie houses. Their program 
standards are high. They bring to 
our city the best talent in the 
world, and we are able to enjoy it 
for a few cents. More power to 
our movies! 


The Chickasha Daily Express 


It can be done again! 


The leading newspapers in our Southern towns are extending this 


kind of cooperation to local theatres. 
your leading paper and get the same kind of cooperation in your town. 


ANNOUNCE NEW ASSIGNMENTS 
FOR STAGE BAND LEADERS 


The new assignments of stage-band leaders in the Publix 
unit-shows, as announced by Boris 


theatres playing the ‘‘gold”’ 


Moros, Associate General Director of Music, effective June 
House managers, organists and pit con- 


1928, is as follows: 
ductor is also indicated. 


UNIT HOUSES 


MUSICAL PERSONALITY 
THEATRE CITY MANAGER , DIRECTOR ORGANIST LEADER 
Olympia... New Haven .. Geo, Laby ...+. Geo. Kay -. .. Ed. Weaver ..Al. Mitchell 
Metropolitan Boston .....- J. L. McCurdy.. A. Giessler .. A. Martell . .. Gene Rodemich 
Paramount: .. New York’... E. T. Leaper..- i. Talbot ....J. Crawford ..Paul Ash 
*Palace ..... Washington .. L, Beatus ...--- H. Borjes ... C. Gaige .... Wesley Eddy 
*Century ....Baltimore ... H. P. Kingsmore H. Wild .... H. Ramsay .. Ted Claire 
* Penn’ avs “Pittsburgh .. L. Lanning .... Don Albert -. D. Liebert ...Ted Joyce . 
‘State J... Syracuse .... Wm. Sextos .....B. Brummitt - Mannie Cook . Frank Cornwell 
Shea’s Buff.. Buffalo ..... VY. McFaul .... Herb Straub . T. Guerson -- Herb Straub 
Michigan ...Detroit ..... WwW. Immerman... Ed. Werner .. A. Gutow ... Del Delbridge 
*Allen ....-- Cleveland ... W. A. Haynes... Myron Roman Doc Wittle ... Stubby Gorden 
MOWTO Co «ts Columbus "%, Melniker ... Bert Williams.Wm. Dalton . Al. Evans 
Indiana .... Indianapolis . Cullen Espy, ... Chas. Davis, - - Chas. Davis 
Ambassador .St. Louis ... 1. J. Hill...-- D. Silverman . Staurt Barrie. Ed! Lowry 
*Midland ... Kansas City.. H. H. Maloney. . Julius Lieb { ee Joey Kay 


R. L. Davis.... H. L, Spitainy Milton Charls. Lou Kosloff 


See the business manager of 


21, 


Chicago ,... Chicago ...-. 

Uptown .... Chicago ....+ M. Concannon... E. Davidson - Benny Krueger 
Divo ts deses Chicago. ....- N. Platt ..... V. Marcelli .. Frank Masters 
Minnesota... Minneapolis . id. H. Smith...Osear Baum .. E. Dunstedter. Alex. Hyde 
Seattle ....Seattle ..... A. Levin ..2.--+ A. Claussen .. cis ae Jack Bain 
Portland ... Portland .... RB. Blat® ..66555 H: Linden ... H, Nickloud . Ph. Lampkin 
Granada ..San Francisco. Joe Frager ...- CG. .Goferis cs Frank Jenks 
Metropolitan Los Angeles . Gus. Eyssell .... Ray Paige ..- Jul. Buffano 
Denver ....Denver ..-++ ‘a. W. Baker..-< Fr. Schmitt .. J. Winters ... Jim, Ellard 
Riviera ....Omaha .....- H. B. Watts.... Paul Spohr .. G. Johnson ...Paul Sohr . 
Capitol ..Des Moines. . .N- Frudenfeld... J. Blumberg . H. L. Koch... Jay Mills . 
Palace ..--: Dallas ...++> Al Mason ...-+- E. Hathaway .D. Brown .... Lou Forbes 
Worth 0.35 Ft, Worth ... B. B. Jones..... Hy. Maurice . Wm: Muth .. Eddie Stanley 
Texas ..ss> San Antonio . Wm Q’Hare ... E. M. Hauser. Chas. Abel .. .Don Mig. Galvam 
Metropolitan Houston - \... Shas. Pincus ... Henry Busse. ; C. Maffle ....Ken Whitmer 
‘Saenger .... New Orleans’ . M. F. Barr...-- Castro Carazo. J. Hammond .‘Art Landry 
Alabama .- Birmingham /S. Dannenberg .’.. Vic Ince .... J. Alexander . Vic Ince 
Howard ....Atlanta ..++- E. Morrison ... Meyer Segal . Julia Dawn .. —_k Stanley 


«Loew houses ‘playing Publix units. 


y aiznt when «| World’s Smallest 
t to the theater,, 


“Talky’’ Theatre 


llest theatre in the world 
mapietely ipped for pbb pic- 
“an is one of the, private 
Re alg sed by Paramount-Pub- 
t Theatre Build- 
ing in N 
tos has only 100 seats, 
very latest an 
most expensive 
day the executives 

oe i bs “review 


. and Paramount 
of Publix subjects and: fulk length 


features here. 


From: BORIS MORROS. 


theatre,” the same number of pro- 


jectionists are 
theatre needs. 
every “show,” nearly a score of ex- 
perts on talking pictures are on 
hand as observers of the mechanical 
‘operation, so that they may quickly 
learn all of the complexities of the 
equipment in order to , disseminate 
the information thruout, the many 
hundreds of Publix theatres which 
will soon have similar equipment. 


GET SPACE 
IN IOWA — 


The movies have gone aero- 
nautic in Iowa. Following Iowa 
Aeronautic Day, in Des Moines, 
over 50,000 persons were at the 
air field to witness the show put 
on by army planes from Belleville, 
TIll., and Ft. Riley, Kans., Blank- 
Publix hastened to cash in on 
some good publicity by means of 
the flying machine. 

As a try-out, Herbie Koch, or- 
ganist at the Capitol, flew to 
Waterloo, Iowa, Sunday morning 
to give a recital at the new Blank- 
Publix house there at one o’clock. 
A crowd of nearly 1,000 met him 
at the field, including the mayor 
of the town. He returned to Des 
Moines in time to play-his regular 
shows. 

The same stunt will be used at 
a Sioux City house next week. 
Nate Frudenfeld, manager of the 
Capitol, is organizing a fleet of 
planes to carry Blank-Publix en- 
tertainers and officials to Cedar 
Rapids when their new house is 
opened there soon. 


UNIQUE POSTER 
MADE OF FABRIC 


A life size figure wearing a real 
dress of silk with all the lace and 
frills proved an effective attention 
getting lobby display in the cam- 
paign on the Billie Dove picture, 
‘The Yellow Lily’ at the Michi- 
gan Theatre in Detroit. 

Miss Elaine Lincoln of 10210 


| Second Blvd. has created quite a 


yogue in Detroit for small pictures 
of dressed pastel figures. A local 
paper had used a Sunday feature 
on these unusual pictures of her 
design, and they have been dis- 
played in various Women’s Clubs. 
As the result she was commission- 
ed to make this large picture for 
the Michigan. The pastel head | 
and shoulders were mounted on @ 
velvet background and the mate- 
rials of the dress were draped and 
sewed on in the fashion of the 
dress worn by Billie Dove in the 
picture. The result was a dis- 
tinctive artistic poster, and one 
which caused a great deal of com- 
ment. After being used as an 
advance display in the theatre 


lobby, a Woodward Avenue store - 
made it the feature of their 
window. : , 


Mel Shauer Abroad | 


Mel Shauer, Paramount,. has. 
left for Europe to investigate 
changes in the foreign film and 
theatre field. ; 

Shauer is the son of BE. Shauer, 
head of the foreign department 
for Paramount. The former may 
remain in Europe as head of Pub- 
lix theatres there. . : 


li 


SPORT EDITORS GO FOR STAGE GALS! 


Arch Baley and Harry Watts of the Omaha “Riviera” hit the sport pages three times with 
“Havana.” No night life for Publix Chorinnes! Up early for the photogs! 


THE ATLA 


| Form’s the Thing in Tennis, Experts Say--Here’s Examples / | 3 
SEAS SZoeES eae ee PLETE? The photo in the 
5 y ‘ae o~* Aes POR ‘ - Sangeeta = center is Paul Spor’s | é ae 
- Se a 4 “Riviera Whoopee | + Len 


Club” of Kids, parad- || *. 
ing behind Paul, anda’ |“) 5%; 
traffic cop to an ice ’ 
cream factory to eat 
free cones and get 
mugged for a dozen 
newspaper ad-tieups 
and window display 


se@osey 4, 


smashes paid for by 
ei the ice cream com- 
Bi 
Ail week! ! 
Bit | 
24 3 
1 


THE SORT OF GOQD-BYE A RISING PUG GETS ; 


PBR ASSE SAK VRE TARY ee eK 


pany! Coca Cola next 


a ~ ms = - * pe we sikh = 
PRESSING LOS ANGELES BUTTON: ee ; sTatts AROTHER FILM. hal 
, Doltres Del Rio finds tinie.dekpite divdree witties and sméchine going to: pletume Ramong:at the How) 
kiddaping:threats to start-her own filim in Atlinta. Hefe: “dentally she hes inspired a song of that 
she is on Monday pressing the button whieh started the ~- Gporgian-American is offering,« prize for the ¥. 
omer nerence teste imareaen <=" 


‘Dolores Starts Howard Film 
By Wire From Coast 


Dotores del Rio pinchtlt for the,of personally sthrilng my pichure 


®] Howard Theater operator yesterday, | Wamona.” at the Howard Theate 
. butt 1 
Jwnen abe started the flim “ot her | (Gal. 8% Brewis ® button. « 


tater 


<a 
3 


Get up a Kids 
Club for your 
‘1 band. leader! 
The stores 


samy & 


and factories 
you let in on 


‘Yemen 
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HERE should be NO 

such thing as Theatre 
Publicity! It is either valu- 
less type-killer or real, live, 
readable NEWS, if you 
know WHAT news is! 

If you don’t, here’s your 
chance to find out! 

In order to keep your 
theatre and shows and organ- 
ization constantly before the 
public in a manner neither 
obtrusive nor objectionable, 
you must know HOW. 

Here’s your chance to find 
out! 


There is NO such thing, 
anywhere, as “‘something for 
nothing.” Publicity is some- 
thing you try to get for 
nothing, It doesn’t convince 
the public even if it is 
printed. So of course the 
newspapers object! You ob- 
ject, too, when someone tries 
to get free admission to your 
theatre, don’t you? Begging 
publicity-stories are products 
of minds too lazy to “dig” 


NEWS. 


Learn what NEWS is and 
MAKE NEWS about your 
theatres. Then the news- 
papers will eagerly print it, 
without doing it for the pur- 
pose of doing you a favor— 
but because that is the only 
way they can hold their 
readers. 


Theatre news ranks SEC- 
OND as a newspaper cir- 
culation builder and circula- 
tion holder, because the popu- 
lation of the United States 
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goes to the popular-price 
theatre 1.46 times per per- 
son per week. There is no 
other human attraction any- 
where near its magnitude, 
except sex. 

Learn from these books 
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the problems and elements 
that compose any successful 
media! When you know 
them, you'll know how to 
get effective results. 

Theatre men should re- 
member that the PAID AD- 
VERTISEMENT is the of- 
ficial proclamation of the or- 
ganization ! 

It is read by many times 
your combined weekly au- 
dience ! 

You wouldn’t get up en 
the stage in repulsive attire, 
and talk foolishly as a means 
of selling your show, would 
you? Yet some theatre-ads 
are frequently so foolish and 
repulsive that they have just 
that effect! 

To get Public response, 
you MUST know the surest 
‘and most graceful methods. 
of winning ATTENTION, 
CONFIDENCE, and DE- 
SIRE TO INSTANTLY, 
RESPOND! 

These books teach success- 
ful. methods of public-ad- 
dress-in-print! Here you 
will find the lifetime ex- 
perience ef many successful 
advertisers and promotional 
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THIS YEAR WILL REWARD FIGHTERS IN SHOW BUSINESS—-FIGHTERS WHOSE HEAD 
FOO 
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give Publix the 


“Teave no stone unturned to 


high standing it holds in the world of theatres.” 


Publix Opinion 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 


SAM KATZ, President 


A.M. Borsrorp, Dr. A dvertising BEN. H. Serxowicu, Editor 
Contenta Strictly Confidential. 


THOSE WHO READ, OUT -RUN 
THOSE WHO DON’T 


Publix Opinion in this issue re-prints a list of books on ad- 
vertising, news-writing, circulation-problems, and various other 
phases of the difficult art upon which the theatre depends for 
articulation. 


in this publication, the editor suggested a short 
by theatre-men of all grades of experience. 


A few weeks ago, 
list of books for reading 


Aad the present list to the one previously published and get it 
checked at your public library to find out how many of the books are 
available. Doubtless many of them are on the shelves for the free use 
of anyone who will seek them. Perhaps you are influential enough to 


get others placed on the shelves. 


Post this list on the bulletin board of your theatre, so that junior 
executives, or other ambitious young employees who seek the illumi- 
nation of experience and seasoned judgment may select such books 
as their own needs dictate or their present state requires. 


Encourage everyone to read as many of these books as possible. 
A book a week has led many from obscurity to the heights, in all 
lines of endeavor. 


The every-day mistakes made thru inexperience, may thus be 
avoided thru knowledge of similar problems successfully handled 
previously by others. 


Common sense will in most ‘cases dictate how much of the matter 
contained in these books should be heeded, and what should be dis- 
carded. 

Showmen are not made by books, but by experience. However, 
the experience of others is valuable as a guide, and cannot be dis- 
regarded by ambitious and conscientious theater men. 


Mr. Katz, whose vision and experience and energy brought. 
Publix into successful being, has often said most emphatically that 
the greatest need of the industry is forceful, intelligent and conscien- 
tious manpower, and that NO PRICE is too high to pay for it. 


He is constantly urging executives to develop man power within 
the ranks. . He has often drawn attention to the countless opportu- 
nities for promotion, and he chafes when there is no one ready to 
fill an urgent and responsible place. Only this week appointment of 
three additional district management supervisors is announced. They 
came up from the ranks and their promotion automatically made 
hundreds of other promotions. 


Mr. Katz declares that Publix depends upon the development of 
man power from within the ranks A promotion anywhere in the 
organizational line inevitably should mean 4 general “move up’ order 
for everyone below. If all of us are prepared, the whole line will 
move up. j 


One laggard causes a traffic jam. 


The experienced. are depended upon to develop the potentialities 
of the inexperieneed in their supervision. This can effectively be ac- 
complished to a lerge degree if every executive will cause the list 
of books to be ge-typed and posted conspicuously for the benefit of 
the*less experienced. And personal effort must be made to call at- 


tention to the value of the Hest. All of them have been recommended 
and read—and. some of them written by persons in high places. in 
the theatre world or related merchandising fields. 


The science of advertising and news-writing is the articulation of 
the theatre. 
efficient staff, and offering the best entertainment, will fail, if it is 
not merchandised effectively in accordance with the best methods of 
applied knowledge of human psychology. If everyone in the theatre 
knows at least the fundamentals of- the method of bringing. the 
crowds, a valuable personal asset to each one is gained a8 well 45 an 
asset to the theatre operation itself. For this reason, executives can- 
not too ewphatically stress the value of yeading at least a good selec- 
tion from the list printed in this issue. 


If this-is done, it will become easier for all to do their present job 
and simultaneously become familiar with the job just ahead. 
In this accompliéament, the call of opportunity sounded by Mr. 
Katz will have found its answer. an 
—A, M. BOTSFORD 


AND HANDIWORK 


CO-ORDINATE 


EFFECTIVE SHOWING!  —SAM DEMBOW, 


Vice-President Exe 


WHIRLING AROUND PUBLIX W 


Transfers, Promotions, Policy and Price 


Somerville, Mass., Strand, 

sed); North Cam- 

Mr. Cuddy’s head; 

in the Boston Di- 

He will take over 

effective June 

Mr. Nash Weil, 

f the Colonial, 

Haverhill, Mr. Cuddy 

at the Olympia, Lynn. Successor to 
Mr. Weil will be forthcoming. 


Effective June 11th, Mr. E 
A. Zorn will assume superv 
over the following theatres, as Dis- 


Olympia, Boston; 
- Olympia, - Boston; 
Central Square, 


Dor- | at present 


the Boston 
Commonwea 

Mass. This a 

vious advice concern 
future assignment, 


Effective after business, Saturday, 
June 18th, the Strand Theatre, 
den, Mass., will be turned over to 
the new owners. Mr. C. Bassin will 
assume the manageme 
itol Theatre, Alliston, 
above, effective June 
Mr. Berg's new assign 
ton will take place. 


as 


The following m 
e follo g ih. 


are effective 
effective on 


Mr. Lon Ramadell has been em- 

ployed to managé the Colonial The- 

atre, Haverhill, Mass., relieving Mr. 

! Weil, who is being t 

Mr. Ramsdell will ta 

tion on June 17th. 

Mr. 

the Strand, Mal 

Theatre, Boston as Manager, 

tive June Mr. H. Browning, 

transferred way, Bos- 

d post of 

f the Me- 


R. 


Emil Bernstecker from Jackson, 
Tenn. to the Palace, Dallas, 
house manager, Mr. R. 

has been temporarily 

from Birmingham 
son. 


Effective June 25th Mr. J. L. Cart- 
wright, now at Greenville, will re- 
ort back, to Jackson, Tenn., and 
ry. Simpson will resume his duties 
at the Strand, Birmingham, 


Represent 

Boston, 

ete., of 

ington 

tral Square, 

Square, Fiel 

Corner Strand, Dore 

itol and 4liston, Allston. 


Mr. Geo. L. Denton will report to 
Greenville on June 25th as City 
Manager, with Mr. H. ©. Béekner 
as his assistant. 

Mr. A. J. Moran, at present han- 
dling the “Jazz Sin er’ road show 
in the New Englan territory, will 
take over the supervision of the fol- 
lowing theatres as District Manager, 
effective June 18th:—Bangor, 2., 
Bijou, Opera House, Park, Graphite 
(closed); Bath, Me., Oppera House, 
Columbia (closed) ;Belfast, Me., Co- 
lonial; Barre, Vt, Park, Magnet; 
Biddeford, Me., Central, City; Dover, 
N. H, Lyric, Strand; Ft. Fairfield, 
Me., Park; Ft. Kent, Me., Savoy; 

Me., Temple; Rockland, 
trand; Water- 
ville, Westbrook. 
Me., Star; Capitol; 
Rutland, sy Mr. 
Morean’s headquar 
the Boston 
Commonweal 


report to 
from the 


The opening of the Colfax Thea- 
tre, South Bend, Ind., has been set 
for Saturday, August 4th, 1928. 
There will be no special perform- 
ance given at the opening; arrange- 
ments. will be made to set aside on 
Saturday evening 4 certain block 
of seats for invited guests. The 
policy of this theatre will pe @ 
Vitaphone - Movietone policy, two 
changes per week — Saturday and 
Wednesday—with the Mins on of 
special tape oy which will run a 
full week. The opening picture will 
be Richard Dix in “Warming Up.” 
It is the present plan to run two 
acts of vitaphone and a movietone 
news with the feature on the first 
half of the week and three vita- 
phone acts with the feature picture 
on the last half. Admission prices 
will be: Daily matinee from 1 until 
6 p. m. adults 265c., children 15c. all 
seats. Evenings, holidays,and Sun- 
days, main floor 50c., mézzanine sec- 
tion of balcony 35c., remainder of 
balcony 25c., children 15c: all seats. 


Mr. Maurice Baker has been en- 
as Manager. He will report 

York on July 2nd to spend 

a few days getting acquainted with 
the Home Office set-up and studying 
the various vitaphone-movietone in- 
stallations, etc. He will then report 
to South Bend, where he will meet 
Mr. Walter Lioyd, who will super- 
vise this theatre as a District Man- 
ager in addition to other theatres in 
the Indiana territory. The assistant 
manager for this operation will be 
selected later. Advice on same will 
be forthcoming. Mr. Sherman’s of- 
fice is being advised of the necessity 
for Mr. herman to proceed to 


The apppointment of Mr. R. W. 
Sternburg, present Manager of the 
Scollay Square Olympia, Boston, to 
the position of District Manager 
ision over the following 
in force: Allston, 
Mass., Allston, Capitol; Brockton, 
Mass., Brockton, Rialto, Strand, 
City (leased); New .Bedford, Mass., 
Olympia, Empire (closed); Newport, 
R. L, Strand; Pawtucket, ys ew 
Strand, Imperial; Woonsocket, R.L, 
Laurier, Stadium. Mr. Sternburg 
will assume his new duties on June 
18th. His headquarters will be in: 
the Boston Divisional Office. Mr. 
Lawrence Berg, now at the Capitol 
Theatre, Alliston, will sueceed Mr. 
Sternburg at the Scollay Square on 
June 18th. Mr. Berg's - successor 
will be advised later. 


Mr. EB. A. Cuddy, Manager of the 
Olympia Theatre, Lynn, Mass., is be- 
ing promoted to the position of, Dis- 
trict Manager with supervision over 
the following theatres: — Chelsea, 
Mass., Broadway, 
hill, Mass., 


with superv 
theatres is. now 


Olympia; Haver- 
Colonial; Lowell, Mass., 
Merrirhack Square; Lynn, Mass., 

ympia; Gloucester, ss., Strand, 
North Shore, Olymeit (closed); Sa- 
lem, Mass., Federal, Salem, Empire 


PLAN NATION 
WIDE SERVICE 
FOR TALKERS 


Announcement is made by M. 
J. Mullin, Director of Mainten- 
ance for Publix Theatres that 
Harry Rubin, chief of talking 
picture projectionists, will work 
out all problems connected with 
talking pietures, for ‘the circuit. 
Wm. Zrenner will work on all 
Vitaphone installations and will 
check up acoustical problems 


Fully equi, maintenance 


branches already installed in 
Dallas, Boston, Atlanta and 
New York, and other key cities 
will be added as needed to serve 
their immediate territory. 

A chart of organization of 
this department is in the course 
of preparation, showing the 
men who have been working on 
installations and’ corrections, 
who will be available for emer- 
geney calls in each district. 
These men will also check over 


Research. 


Changes, Officially 


nt of the Cap- |} 
stated| might confine his effo 
when | Franklin Theatre, 
ment in Bos- | 


| burg. 
ransferred to} Brockton 


ke over | discon 


In view of the transfer of Mr.| W 


to handle Jack- | 


} 


everything regardless of the} 
service rendered by Electrical | ¢, 


Announced. 


South Bend as early 
negotiate for union pe 


This is to 
Gables Thea 
be closed for the SuUmeie 
after business Saturday, 7) 


advise that)! 
tre, Coral G@ 


We ure advised by Mr. 
the Fort Armstrong 
Island, will be closed for tw 
begins July 9th for re 
and repairs and that the 
Theatre, Rock Island, will & 
for the same reason on J 


———— 


In order that Mr. A. 


Tamp 
Mr. J. BE. Lykes, formerly 3 
manager at the Florida, 5t 
has been transported 
Strand Theatre, Tampa, 


¥ 


The atageband policy, @ 


heatre, Br 
nued for the sun 
after business, June oth 
policy now is—first 

sic only, tw 


o 
45e.; 
loges 


The Ideal Theatre, Colum 


L 


72) 


closed after busineas Saturd ¥ 


23rd, for repairs. This the 
be opened on. Monday, 
as the RITZ Theatre, 


layin 


chronous and non-synchto® 


tures. 

Geo. Walsh is appoint 
trict Manager for t 
kers; Broadway and A : 
burgh; and Bardayon ane 
Poughkeepsie. This appe 
effective mmediately.  @ 
ence for Mr. Walsh shous 
dressed to the Home Offi 
of Mr. Fitzgibbons, 


pall 
Sti 


an 


Arrangements were § 
open the Lyric Theatre, | 
on June 25th with the Per 
Company. The_ total cos 
Company will be $888.00 
Admission prices to be ¢ 
as usual. r. phe 
former assistant at SP 
will manage the Lyric 7% 
reported to that ase n 
June 11th in order to Wal 
advance campaign. 


. 
* 


if 


———— 


The Colfax Theatre, x 
[nd., has been placed In 
Schneider's Division. ~ 


A. B. Fowler hag 

red from the Opera Howl 
to the Fenway Theatre, 
fective June 24th, repli 
Morris, resigned, Mr. © 
Jr. has been appointed | 
the Opera House at Bat 
ing Mr. Fowler. 


Clare Woods, Man. 
orado Theatre, Puebd 
hospital following an @ 
R. EB. Slentz is bel 
transferred to Puebl 
operation duri 
sence and Mr. 
the Rialto and Victo! 
handle ‘those houses, 
supervision from B 


Mr. A. H. Mason 
from the Palace, 
Howard, Atlanta, efectr 
Mr. Ernest Morris 1} 
transferred to the ; 
daa to that op 
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PUBLIX PREPAI 
FOR TALKING 


Paramount-Publ 
to produce its own 
leases, feature 1¢! 
subjects. The detai 
ing for the ke k 
worked out, but if 


